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The big voice on green power that’s making a difference in the world we share.

Bullfrog celebrates
second year of growth

On October 4, 2007, over 500 residential and commercial customers gathered at Steam
Whistle Brewing in Toronto’s historic Roundhouse to celebrate Bullfrog Power’s second year
of providing 100 per cent green electricity to homes and businesses (see back cover for
photos of the Bash). Since its fall 2005 launch, Bullfrog Power has grown rapidly. Close to
5,000 residential customers and over 400 organizations in Ontario have made the choice for
clean, renewable power. In June 2007, Bullfrog Power became available in Alberta. Over 300
Albertans and 50 Alberta organizations have already made the leap to green power.

“Two years ago, Bullfrog Power launched with the belief that when offered a choice, home-
owners and business leaders would choose clean, green energy,” said Tom Heintzman,
President, Bullfrog Power. “Two years later, it’s clear that belief was well founded —
Canadians care passionately about the environment and are ready to make a difference.”

...continued on page 2

Six new turbines being built near Grand Bend

In partnership with Bullfrog Power, Sky Generation is erecting six new Vestas V82 1.65 MW
wind turbines on the shores of Lake Huron in Ravenswood, Ontario. Bullfrog will source a
portion of the more than 26 million kilowatt hours of clean, emissions-free power the turbines
will produce annually.

RBC Increases Commitment

BMO’s Green Purchase Hidden Bench Winery

Sam Babe

Lawyer, endurance athlete,
and bullfrog founders club
member

Endurance. Perseverance. Stamina.

These are the essential attributes of the
endurance athlete. For Sam Babe, they are
also innate qualities that add up to one
thing: survival.

Babe, a former runner who has won
Ontario championships and all-Canadian
honours, is an accomplished distance
cyclist. He is also a leukemia survivor,
having fought through three years of
treatment to rebound as a national
champion duathlete (run-bike-run) in
2003. So he knows a thing or two about
battling adversity.

Today, when Babe cycles in to the office —
he’s a lawyer at a Toronto law firm — he’s
dreaming of the open road.

...continued on page 3
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On Saturday, September 15,
Schneider Power celebrated the

- dedication and phase two ground-
breaking of their wind farm expansion
Ly project on Manitoulin Island. Pictured

here from left to right are

The Hon. Brent St. Denis (MP Algoma-
Manitoulin), Thomas Schneider
(President/CEO, Schneider Power Inc.),
Bernd Schneider (Chairman, Schneider
Power Inc.) and Reeve Richard Stephens
(Township of Central Manitoulin).
Bullfrog has partnered with Schneider
Power to provide clean, renewable
power to Ontarians.

continued from cover page

Homeowners from across Ontario and Alberta have become bullfrogpowered.
“Switching to clean, green electricity from Bullfrog Power was an important choice
our family made in our journey to lighten our impact on the planet,” said Bruce Rhodes,
a residential Bullfrog customer in Richmond Hill, Ontario. “We are thrilled to be part
of the growing community of green power supporters and are delighted to wish
Bullfrog a very happy second birthday!”

Organizations both large and small have made the switch to Bullfrog Power, and new
organizations join the ranks of the bullfrogpowered daily. In June 2007, Wal-Mart
Canada made history by expanding its purchase of green power to make it the
largest commercial purchaser of green power in Canada.

The accelerating demand for Bullfrog Power has spurred the development of new
renewable generation projects in Ontario including an expansion of the Ferndale
wind farm in the fall of 2006 and the commissioning of new turbines on Manitoulin
Island (in partnership with Schneider Power) in the spring of 2007. All of the new
Ontario wind projects Bullfrog Power has enabled are in addition to initiatives driven
by the Ontario Ministry of Energy to increase renewable power in the province. To
serve its Alberta customer base, Bullfrog Power is sourcing all of the green power
from the first two newly commissioned turbines at the Oldman River wind farm near
Pincher Creek. Bullfrog Power has also invested in Alberta Wind Energy Corporation to
help expand the project in the future. More new renewable projects are also in the
works to meet the needs of Bullfrog Power’s growing customer base.

In October 2007, the Canadian Wind Energy Association recognized Bullfrog Power’s
efforts by presenting the company with the 2007 Group Leadership Award, which is
awarded annually to an organization that has significantly advanced the wind energy
industry in Canada.



Sam Babe...c ¢

Or perhaps he’s having flashbacks. That’s because on June 12, 2007, Babe set out on

a cycling journey across America. And true to his nature, this was no leisurely sight-

seeing trip. This was Race Across America (RAAM), a non-stop coast-to-coast ultra

marathon and one of the world’s toughest endurance tests. RAAM stretches across

the United States from Oceanside, California, to Atlantic City, New Jersey, dragging

riders through some of this continent’s most rugged terrain. Teamed with friend

Christopher Bolton (a producer/actor/director on the television series Rent—a-GoaIie);

the duo would relay their way across 5,000 kilometres of mountain, desert and

flatlands, riding day and night and trading off in 2-hour shifts for over 8 days.

Why would someone put himself through this kind of ordeal? We asked Sam:

Why did you take on this challenge?

When Christopher asked me to do it with
him, | knew it was an opportunity | couldn’t
afford to pass up. | knew it would be huge
and life altering. Also, there couldn’t have
been a better cause for me to support; in
addition to being a former volunteer both at
Sick Kids and at a camp for children with
cancer closely tied to the hospital, | owe my
own survival of leukemia to treatment
developed at Sick Kids.

What was the hardest part of the trip?

The physical challenge went better than | had
expected. | actually got significantly stronger
and more confident as the race went on. The
bigger challenge was the logistics and leader-
ship needed to keep the team running
smoothly.

What kept you going?

It was an amazing experience, so there was
no reason not to keep going. But, even in
the harder parts, | would just break it down
into smaller practical challenges that needed
to be solved one at a time. The thought of
actually quitting is just not something that
enters my mind in races... especially not if it
would leave me and a team of 12 stranded
in the desert.

You must have witnessed some stunning
views along the way. What is the most
memorable? Were you able to enjoy the

scenery?

I had never seen the desert or the Rockies
before, and that was amazing, but my
favourite was Monument Valley on the
Arizona Utah border. | always tried to enjoy
what was around me, and | also had an
awareness of how much | was missing as |
pedaled in the darkness of night.

Did this experience renew your
appreciation for the environment?

| ' was really struck by the intensity of devel-
opment, especially in California and the
Eastern seaboard. And, seeing the desert
through California, Arizona and Colorado
made very real for me the pressure on water
supplies in those areas.

Why did you decide to switch your
home to green electricity with Bullfrog

Power?

| recognize that, while it takes groups to
create political or market demand for
change, groups are ultimately just collections
of individuals who make personal choice.
Power to create change thus ultimately rests
with the individual.

Do you draw any parallels between
endurance racing and the fight against
climate change?

Certainly the training for RAAM forced me
to reduce my personal carbon footprint, as |
commuted to work on my bike nearly every
day for six months through the winter and
spring, regardless of the conditions. On a
higher level, | believe that anything that
inspires people to push their limits and/or
expands their notion of possibility, ultimately
empowers people to make change in their
lives, communities and environment. If that
inspiration comes from taking part in a
green activity like biking or running out in
the natural environment, then all the better.

How much money were you able to raise
for Sick Kids? How can people still
donate?

We’ve raised approximately $28,000 to date
and people can still donate by following the
link from our website (www.skraam.com) to
the secure Sick Kids donation page.

What'’s the next challenge for you?

I’'m contemplating joining a cross-Canada
charity ride next summer. It will be longer,
but should be more relaxed.



“Companies like ours
have a responsibility

to take a
leadership role
in the fight against

climate change.”

Bill Downe,
President and CEO,
BMO Financial Group

BMO commits to green energy

with purchase of
5,000 MWh per year

Up to 53 BMO Financial Group branches
in Ontario and Alberta will soon be
bullfrogpowered thanks to the financial
institution’s decision to purchase 5,000
megawatt hours per year of clean,
emissions-free electricity. The list of BMO’s
bullfrogpowered locations includes the
bank’s flagship branches in Toronto and
Calgary. BMO’s overall green power
purchase will reduce the bank’s carbon
emissions footprint by more than 3,000
tonnes a year.

“Companies like ours have a responsibility
to take a leadership role in the fight
against climate change,” says Bill Downe,
BMO’s President and CEOQ. “It’s the right
thing to do, and it demonstrates our
ongoing commitment to integrating
environmental best practices into our
business.”

BMO has a history of environmental
stewardship in many aspects of its
operations. In order to better coordinate
efforts across all departments, this year
BMO implemented an Environmental
Management System (EMS) designed to
govern not only operations and procure-
ment, but also investment and financing
practices.

It was the first Canadian financial institu-
tion to sign the Equator Agreement,
which provides an industry approach to
determining, assessing and managing
environmental and social risk in project
financing.

The bank’s lending officers are provided
with training on how to recognize envi-
ronmental risks as part of its credit risk
skills development program. They follow
guidelines that identify over 50 industries
considered environmentally sensitive and
which may require a heightened level of
assessment. Depending on the potential
for environmental risk, BMO may call for
specialized third party Environmental
Impact Assessments.

“Being a highly respected corporate
citizen is very important to our
employees,” says Jim Johnston, BMO’s
Director of Environmental Sustainability.
“Behaving responsibly, in a manner that
is environmentally sustainable, is also
part of our values as a company.”

www.bmo.com

BMO ® Financial Group




This summer, lululemon athletica made the
decision to purchase clean, renewable
power for its 21 Alberta and Ontario retail
locations. The company, which makes and
sells yoga-inspired athletic apparel, has been
in the media spotlight since it issued a very
successful IPO that inspired a surge in
customer awareness and demand.

Originally a single store in Vancouver’s
Kitsilano beach community, lululemon soon
began to open stores across Canada, the U.S.
and overseas. The company is committed to
the overall well-being of its employees and
to providing well-paid jobs for factory
workers in Canada.

The company has ambitious goals when it
comes to sustainability. Lululemon’s “5 Year
Vision” includes plans to improve energy
efficiency by retrofitting its existing facilities.
It also aims to build sustainability into its supply
chain and reduce waste in garment manufac-
turing and retailing to 5 per cent by 2010.
For all of its new retail store construction,
lululemon intends to follow LEED® specifica-
tions (Leadership in Energy and Environmental
Design), which will also help to reduce the
company’s environmental footprint.

www.lululemon.com

lululemon @ athletica

Manulife Financial banks on green power

Manulife Financial, an insurance and wealth management company offering services to
customers in 19 countries worldwide, is aware of the responsibility organizations have to
contribute to a sustainable economy and protect the environment.

Manulife Financial initially signed on with Bullfrog this summer, agreeing to purchase green
power for the common employee amenities of its global headquarters in Toronto. The organi-
zation recently expanded its green power purchase agreement by adding its GTA and Ottawa
real estate offices to the mix. Manulife now purchases 1,308 MWh of green power per year
through Bullfrog.

Purchasing carbon-free electricity is just one part of Manulife’s overall green strategy.
Adopting an environmental policy in 1995, Manulife was an early leader in energy efficiency
initiatives. Today it aims to set a standard for other financial services organizations as an
excellent corporate citizen and concerned agent of change.

“Manulife’s investment in greening our buildings is consistent with our commitment to
maintaining our buildings at the highest standards. It goes hand in hand with our dedication
to environmental responsibility and the efficient operation of our properties,” says Stephani
Kingsmill, Senior Vice President and General Manager, Real Estate Division, Manulife Financial.
“Sourcing green power from Bullfrog is an important element in a more comprehensive
environmental program that emphasizes energy conservation, sustainability, environmental risk
management, recycling and healthy work environments.”

In 2006, Manulife decreased its greenhouse gas emissions by 9,500 tonnes through conserva-
tion methods. Purchasing green, emission-free power for its offices in Toronto, North York and
Mississauga will further reduce Manulife’s greenhouse gas emissions footprint by an
additional 921 tonnes.

In addition to its conservation strategies, Manulife now participates in the BOMA Go Green
program, a Canadian environmental recognition and certification program for commercial
office buildings. In 2007, the organization’s global head office complex in Toronto won a
2007 BOMA Earth Award, earning the highest score in BOMA’s Go Green Plus program.

Choosing to bullfrogpower its offices with 100 per cent carbon-free electricity is one more
way Manulife Financial is taking initiative in the development of a cleaner, greener future.

M Manulife Financial

www.manulife.ca




RBC takes a big step
toward a smaller footprint
by increasing commitment
to over 70 locations by the
end of 2008

RBC has further reduced its environmental footprint this fall by choosing to
bullfrogpower more facilities with carbon-free electricity. RBC increased its
total number of RBC facilities to 42 in November, and soon more than 70

retail banking and insurance locations across the country will source green
power from Bullfrog’s clean energy sources.

“Using green power in our new locations,
encouraging clients to switch to e-statements,
and decreasing our own energy and paper
consumption, are a few ways in which RBC is
further reducing our operational footprint and
reinforcing our environmental commitment,”
said James Westlake, head of Canadian Banking.

RBC has taken a systematic approach to
fighting climate change. For example, SOFT
Footprint, the bank’s Sourcing, Operations,
Facilities and Travel Footprint Reduction
Program, takes into account every move the
company makes outside of investing and
lending practices. As a result of the program,
RBC is moving toward sourcing only recycled
and FSC-certified or equivalent paper.
Another measure of the program’s success is
the new RBC Centre, located in downtown
Toronto and scheduled for completion in
2009. The building is being constructed to
LEED® (Leadership in Energy and Environmental
Design) specifications, with features such as
deep lake water cooling and rainwater
capture and reuse.

As a result of these and many other initiatives,
RBC’s 2006 greenhouse gas emissions
decreased from the year previous by

7 per cent. This year, Newsweek magazine
ranked the company first among large
corporations worldwide for its ability to
manage environmental risks and opportunities.
And earlier this summer, RBC announced
several initiatives aimed at encouraging its
customers to lower their own emissions foot-
print, including rebates toward home energy
audits and donations toward the Nature
Conservancy of Canada for customers who
finance hybrid cars through RBC or switch to
e-billing.

Choosing 100 per cent locally generated
green power is an important part of RBC’s
plan to reduce its environmental footprint
and ensure a healthy world for the next
generation of Canadians.

www.rbc.com




Hidden Bench Vineyards & Winery is an
artisanal Niagara winery that, belying its
modest name, is garnering increasing
celebrity status among wine connoisseurs
and critics, including being nominated for
best winery in Canada by the Canadian
Wine Awards.

Situated in the Beamsville Bench sub-appel-
lation of the Niagara wine region on the
eccentrically named Locust Lane, the winery
represents a dream come to fruition for its
founder, one-time-entrepreneur turned vint-
ner, Harald Thiel. Spread out over 100 acres,
the winery comprises three vineyards (Locust
Lane, Rosomel, and Felseck) and is overseen
by winemaker Jean-Martin Bouchard.
Hidden Bench produces about 3,000 cases
a year, and with demand sharply on the rise
for its Pinot Noir, Chardonnay, Riesling, and
coveted meritages, Nuit Blanche, Terroir
Cache, and La Brunante, most wines are
only available in limited allocations.

Thiel’s philosophy of a non-interventionist

and terroir-driven approach to winemaking
has its roots in a deep respect for the land
inherited from his late father and absorbed
through a childhood of helping out on the

family farm in La Minerve, Quebec. “We
believe that the Beamsville Bench’s unique
terroir and our sustainable viticulture
practices, coupled with our low-yield crop
management, deliver the best fruit,
producing wines of pronounced character
complexity and bearing a sense of place
and time,” he says.

Thiel’s focus on environmental stewardship
is evident throughout the vineyard’s opera-
tions from its recycled packaging to its
energy use. Hidden Bench uses geothermal
energy to provide heating and cooling for
both its main winemaking building and for
its winemaking processes. This system,
which uses the temperature differential of
one of the vineyard’s ponds coupled with
10,000 feet of heat exchange coil, provides
the equivalent of 35 tonnes of cooling and
heating though a series of seven heat
pumps. The result is substantially reduced
energy consumption and a smaller environ-
mental footprint. Hidden Bench was also
the first vineyard in Canada to become
bullfrogpowered with 100 per cent green
electricity, a decision that Thiel says fit with
their focus on sustainability.

Hidden Bench wines are released twice a
year in the spring and in the fall. For more
information on Hidden Bench winery or to
order Hidden Bench wines, visit
www.hiddenbench.com.
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Here are just a few of the many organizations that have made
the switch to Bullfrog Power since our last newsletter.
Bullfrog Power thanks all of its customers for their support.

Environics

Environics is a Toronto-based marketing and social survey research consultancy. Co-founded in
1970 by Michael Adams, the firm has evolved into a multi-disciplined international research and
consulting group with offices and affiliates in Ottawa, Calgary, Montreal, Oakland, New York and
Washington D.C.. Environics offers its clients a broad array of research, consulting and communi-
cations services, from traditional public opinion polling and market research to advanced studies of
human values and social change. Its consulting practice aids clients’ product design, marketing,
communications and human resource strategies. ‘

Www.environics.net
ENVIRONICS

Jacques Whitford

Jacques Whitford is an engineering and earth sciences solutions firm built upon principles of sustain-
ability and long term project viability. With over 35 years of experience and 1600 employees in 45
offices, Jacques Whitford prides itself in providing client solutions that mirror the needs of business,
society and the environment.

In addition to bullfrogpowering its Markham office, Jacques Whitford has conducted sustainability
planning workshops in five cities across Canada. Other projects have included energy planning for
municipalities, greenhouse gas calculation and reduction action plans for industrial facilities and
facilitation of LEED® (Leadership in Energy and Environmental Design) buildings. The company is
carbon neutral, due partly to the emissions-free electricity it purchases from Bullfrog Power for its
Markham office.

Jacques
www.jacqueswhitford.com J Whitford

Accell Graphics

For Accell Graphics, a London, Ontario-based printing, design and packaging firm, going green
means having an ongoing and balanced approach to manufacturing packaging that reduces
environmental impact while maintaining economic viability. Purchasing green power from
Bullfrog Power is just one part of Accell’s commitment to reducing its environmental footprint.

It has installed new press technology and a chemistry-free computer-to-plate system and has a
99 per cent recycling policy. Accell Graphics also uses soy-based inks, Forest Stewardship Council-
certified paper and, where possible, chlorine-free EcoLogo paper.

Earlier this year, the company was recognized for its commitment to
environmental practices with an Agfa Environmental Recognition Award.

accell graphics

www.accellgraphics.com designed to be different




G.A.P Adventures

G.A.P Adventures is a world leader in
adventure travel, offering small group
adventure tours, safaris and expeditions on
all seven continents. As a responsible tour
operator, G.A.P works with local communities,
businesses and individuals to develop
sustainable tourism opportunities that help
local economies while minimizing negative
environmental and cultural impacts. The
company also supports community projects,
international charities and non-profit agencies
through Planeterra — The G.A.P Adventures
Foundation. G.A.P Adventures has been
recognized numerous times for its employees’
participation in Pollution Probe’s Clean Air
Commute and the company offers staff a
subsidy toward their public transportation
costs to encourage the reduction of air
pollution in Toronto. Bullfrogpowering its
head office and Toronto and Calgary concept
stores is another way G.A.P contributes to
cleaner air quality.

www.gapadventures.com
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ADVENTURES
www.gapadventures.com

The Avi difference
Homes by Avi understands the importance of being environmentally conscious and applies this
mindset to home construction projects in Alberta. The company incorporates a selection of
eco-friendly products into its projects. Each new home Avi builds is designed to reduce its impact
on the environment as well as save customers money. The company is helping
to preserve the environment for future generations by greening its electricity
through Bullfrog.

www.homesbyavi.com

Global Energy Services

Global Energy Services Ltd. is an innovative oilfield service company that provides production
services and communications solutions to Alberta’s oil and gas industry. Global sells its Activator
hydraulic submersible pump (HSP) to major energy production companies. In 2006, The Pembina
Institute assessed the HSP as a “best practice” product compared with other competing tech-
nologies. “Becoming bullfrogpowered is our first of many planned steps toward environmental
innovation,” says Farhan Farshori, Global Energy Services’ Vice President, Corporate Development.
“Going green is good business and choosing Bullfrog Power was an easy way to help green

our operations.”
e GLOBAL ENERGY
SERVICES L TD.

www.global-energy.ca

Rainbow Natural Foods
Rainbow Natural Foods is an Ottawa-based health food and vitamin retailer. Family owned, it
prides itself on having the widest selection of health foods and vitamins under one roof.
Rainbow consistently adds new products and brands
to its shelves and is committed to contributing
to the good health of its customers.

www.rainbowfoods.net
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MiraTel Solutions

MiraTel Solutions is an inbound/outbound call centre and mail house located in Toronto. Since
2000, the company has become a major provider of outsourced call centre and mail house
solutions. Our approach is to apply the highest standards of excellence to the delivery of every
service. And those standards include minimizing the environmental impact of our company,”
says Angela Puzzolanti, Managing Partner, MiraTel. “Becoming bullfrogpowered is our first step in

the path to reducing our overall footprint.*
x
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McMillan Binch Mendelsohn LLP

Founded in 1903, McMillan Binch
Mendelsohn provides a full range of business
legal services and advice to corporate and
financial services clients in Canada, the U.S.
and abroad. Its core practice areas of mergers
and acquisitions, financial services, corporate
restructuring and insolvency, and competi-
tion/antitrust are fully supported by experts
in tax, litigation, real estate, labour and
employment, public policy and other
specialized practice areas. Regarding the
decision to bullfrogpower its client services
centre, Andy Kent, McMillan Binch
Mendelsohn’s CEO says: “In committing to
buy green power, we are moving beyond
the discussion and taking concrete action
on a policy issue of international importance.”

www.mcmbm.com
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INSCAPE

INSCAPE designs and manufactures office
furniture. It offers a wide variety of products,
as well as filing and storage solutions and
architectural design. INSCAPE seeks to create
workplace solutions that are sustainable and
long lasting, using materials whose impact
to the natural environment is slight. The
commitment to sustainability extends into
INSCAPE’s daily operations. In addition to
bullfrogpowering the Toronto showroom,
the company monitors wastewater and filtra-
tion systems, optimizes air quality to meet or
exceed all emission regulations and collects
precipitation run-off to leach out harmful
components.

www.inscapesolutions.com

INSCAPE

bullfrogpowered bulletins

DigiGraphics

DigiGraphics offers printing, copying,
graphic design and multi-media services.
Over the past 19 years, it has implemented
and continues to explore new energy-saving
technologies at every level of its operations.
Bullfrogpowering its head office in Kingston
is part of the overall plan to reduce its
environmental footprint. DigiGraphics
specializes in digital printing, which reduces
chemical and paper waste. It is the first
printer in the region to attain certification in
the Rainforest Alliance’s Forest Stewardship
Certification program.

www.digigraphics.ca
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The Pembina Institute

The Pembina Institute envisions a world in

which immediate and future needs are met
in a manner that protects the earth’s living
systems; ensures clean air, land and water;

prevents climate change and provides for a
safe and just global community.

The Pembina Institute continues to pioneer
practical, multi-stakeholder solutions to
energy and environmental issues across
Canada. With its focus on the transition
towards sustainable energy production

and consumption, The Pembina Institute’s
vision involves a long-term transition to a
sustainable future that utilizes 100 per cent
low-impact, renewable energy.

www.pembina.org

:PEMBINA'S)

Sustainab/e Energy Solutions

Lakeside Logistics staff holding the re-usable water
bottles that help the company eliminate the use of
20,000 plastic bottles each year.

Lakeside lowering its logistical footprint
Lakeside Logistics provides logistics and
distribution services across North America.
Recognizing that logistics companies are a
major source of emissions in Canada, Lakeside
embarked on an ongoing environmental
program in early 2007. The program’s compo-
nents will help carriers and customers reduce
their environmental impact. In its goal to
become carbon neutral by the end of the year,
Lakeside has implemented several programs,
including replacing its carrier relations vehicle
with a hybrid electric car, eliminating bottled
water from its facility, switching to FSC-certi-
fied paper, and setting computers to shut
down when not in use. Becoming bullfrog-
powered is another important step in that plan.

www.lakesidelogistics.com
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tip

Plug computers, televisions and video
players into a power bar. Shut off the
power bar when you’re not using the
devices, and you’ll save energy and
money on your electricity bills.




Style with a colourful twist

Red Bloom Salon specializes in professional
salon services for men and women in Calgary.
The salon uses eco-friendly haircare products
and offers the latest in haircuts, haircolour
and styling — including complementary scalp
and hand massages. Red Bloom has bullfrog-
powered both of its Calgary locations.

www.redbloom.ca

redbloom
o)

salon

Black Feather owner and operator Wendy Grater
guides a trip down the Nahanni River in the
Northwest Territories.

35+ Years of Eco-Friendly Adventure
Established in 1971, Black Feather, a wilder-
ness adventure company, has taught thou-
sands of Canadians and world travellers the
canoeing, kayaking and wilderness living
skills needed to travel through our wilderness
in an eco-friendly manner. “Our home and
office are situated on 100 acres of undevel-
oped forest and swamp, which we share
with moose, deer, black bear, wolves and
coyotes,” said Wendy Grater (above), owner
and operator of Black Feather. “Even before
the environment was trendy and a hot topic,
we took steps to leave no trace, conserve
and recycle. Now, more than ever, we are
involved in this initiative.”

www.blackfeather.com
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Feel nature’s wonders in handmade soap

Rocky Mountain Soap Company is one of the largest manufacturers of 100 per cent natural
soaps and bath products in Canada. The company stays true to the ideal of making luxurious
soap by hand and uses the scents and healing properties of nature in every bar. Products are
made with 100 per cent natural ingredients, including the finest essential oils, real grains and

berries. m

ROCKY MOUNTAIN

SOAP COMPANY

www.rockymountainsoap.com

Greenpeace

Greenpeace is an independently funded organization that works to protect and foster the
environment. Established 35 years ago, this global environmental organization operates in
more than 40 countries with over 2.8 million members around the world. Greenpeace aims
to halt harmful practices by educating the public through various mediums. It seeks to
protect biodiversity, prevent pollution, end nuclear threats and promote peace, global
disarmament and non-violence.

GREENPEACE

WWWw.greenpeace.org

Go west for commercial furnishings

Allwest Commercial Furnishings is one of Alberta’s leading contract furnishing companies
specializing in providing innovative furnishings solutions for the office environment. Serving
Edmonton and Northern Alberta, its projects include corporate offices, civic buildings, schools,
colleges, universities, financial institutions, clinics, research facilities, extended care centres and
hospitals. Allwest’s office space and showroom are now bullfrogpowered.

www.allwestfurnishing.com

Alwest

COMMERCIAL FURNISHINGS




